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National Safe Boating Week 
Our Time to Shine

Like Memorial Day and Labor Day being the “official” start and 
end of the summer, National Safe Boating Week (NSBW) is the 
official start of the Recreational Boating Safety season. Now, for 
our members further south, RBS is a 12-month season, unlike up 
in the chillier climes of the north. However, for us all, RBS is a 
safety net of inter-related and connected activities that creates a 
level of safety greater than the sum of the parts. One of those 
parts, the most critical part, is you.

The great thing though about NSBW is that it creates an 
opportunity to publicly highlight the need and processes for RBS 
before the first major holiday traditionally opening the boating 
season, Memorial Day. This is the time to highlight our RBS 
activities, PA, PE, PV and VE. Traditionally the US Coast Guard 
and USCG Auxiliary are most commonly known for Search and 
Rescue. RBS is constantly and consistently in the background, 
creating that safer environment. Nobody knows how many SAR 
cases are not needed, lives and property saved and injuries 
prevented because of RBS. But we do know that the trend of 
fatalities keeps going down, thank goodness, as our emphasis 
and focus continues.
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NATIONAL SAFE BOATING WEEK 
OUR TIME TO SHINE (CONTD.)

How would you describe your Flotilla, 
Division, or District’s approach to National Safe 
Boating Week? Would you say, “our Commodore 
has a designated Auxiliary member to chair the 
planning and information gathering,” or “what is 
NSBW?” Whichever your answer is, you are not 
alone.

Some Flotillas, Divisions, and Districts place 
a high value on having their Auxiliary members 
plan events and participate in engaging the 
boating audiences. But what does that mean? 
We have all worked those events in the 
shopping mall during NSBW where getting 
anyone to stop and talk with you is a real 
challenge. Would you call that a success? How 
about when you are offering free vessel safety 
checks on a busy boat ramp on the weekend 

NSBW beg ins? C lear ly, both o f these 
approaches would have limited success.

So then what do you do? In 2014, Rear 
Admiral John Korn, U.S. Coast Guard Seventh 
District Commander, put out a letter out to all 
his active duty, reserves and Auxiliarists 
reminding them of the importance of NSBW and 
the need for creativity in reaching the pubic. 
The purpose of his letter was to encourage the 
members of the Coast Guard family to help 
reinforce the message with the recreational 
boating public that life jackets save lives when 
you where them. Rear Admiral Korn wrote, “I 
encourage all of you to participate in some 
venue that reflects our commitment to endorse 
safe boating and diving activities. A simple 
information station set up on the tailgate of a 

Diane Riggan - Branch Chief for National Safe Boating Week Public Affairs Directorate

Continues on Following Page

NSBW is a dedicated time for us to promote 
RBS, to get TV, radio and newspaper time, to 
work with our RBS partners to get the attention 
of the boating public. From the Governor’s 
office to City Hall many Flotillas will be getting 
National Safe Boating Week proclamations.  
Whatever your District, Division or Flotilla does 
this special edition of RBS-Job #1 is dedicated 
to creating ideas and developing enthusiasm 
for NSBW, and the year beyond.

I hope that you find useful ideas in the 
articles that follow, and please let us know your 
activities and successes to share in futures 
issues of RBS-Job #1.

Vincent Pica
Assistant National Commodore 
Recreational Boating Safety

NATIONAL SAFE BOATING WEEK -MAY 16-22 
ARE YOU READY?
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pickup truck near a popular launch ramp 
sharing safety related information such as 
EPIRBs and DSC Marine Radios is very effective 
in getting our safety message out.

Reach out to your local Coast Guard small 
boat station and suggest creating a ‘Safe Expo’ 
or ‘Open House’. Wearing your life jacket to 
work and encouraging your coworkers also 
promotes a fun way to enhance life jacket 
awareness, and you can register and take a 
picture of your gathering for submission to 
‘Ready, Set, Wear IT’. Last year, there were     
5,744 participants across 185 different events.”

If you are looking for guidance or resources, 
there are several websites that can be of 
assistance. Start with the Coast Guard’s own at 
www.uscgboating.org for statistics, links to 
other organizations, and information on grants. 

Then there is the National Safe Boating 
Council’s www.safeboatingcouncil.org for press 
kits on EPIRBs and coloring books that are for 
purchase.

Do not forget the Safe Boating Campaign 
website at www.safeboatingcampaign.com 
where you can find free resources. The website 
also has graphics, press releases, templates for 
sa fe boat ing proc lamat ions that your 
community leadership can use and more. If you 
need an immediately accessible public service 
announcement, check out the audio and video 
news releases section. 

Do not forget you can have a custom “Wear 
It!” graphic made for your flotilla, division, or 
unit as well. The Auxiliary National Supply 
Center (ANSC) also has a bounty of materials 
suited for your NSBW event. Make sure that all 
supplies are ordered well in advance.

The use of social media has helped to spread 
the word about safe boating practices. 
Remember, when you sign up for Twitter, 
Facebook, or any other sites and you intend to 
publish photos, news releases or “like” or 
“follow” another user, make sure you have the 
proper authority. There may be a protocol in 
your unit, district, or a webmaster who needs to 

Ready, Set, Wear It!
Courtesy of National Safe Boating Council

Continues on Following Page

http://www.uscgboating.org
http://www.uscgboating.org
http://www.safeboatingcouncil.org
http://www.safeboatingcouncil.org
http://www.safeboatingcampaign.com
http://www.safeboatingcampaign.com
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approve what you post. Do not give out any 
operational information and if you use a smart 
phone or tablet to take photos make sure you 
disable the location services on your device. 

Finally, please make sure everyone has on 
the correct uniform for the mission. A common 
mistake is to have members in multiple 
uniforms working the same event. Please 
consult the Auxiliary Manual Chapter 10 for 
guidance on uniforms or the Auxiliary Public 
Affairs Manual Chapter 10 for NSBW before 
planning or publishing materials.

Ultimately, NSBW should be fun for 
everyone. Find a way to have a fellowship event 
so that the membership can participate while 
getting the message out to the public that life 
jackets save lives. Several flotillas across the 
country have adopted the “Wear Your Life 
Jacket to Work Day” as their main event. This 
occurs on the the Friday before NSBW starts. In 
2015, that would be on May 15. Have all your 
members turn out for a picnic or raft up or if 
you live in a waterfront community, take a walk 
wearing your l i fejackets and hand out 
information about the importance of being 
aware of boating safety.

Get your community behind you! Have the 
Mayor, city council, or county commissioners 
present a Proclamation for Safe Boating in the 
community and invite an active duty member to 
be on hand to accept. Remember, reaching 
higher for Proclamations or event participation 
from beyond your community may require 
Commodore approval first. This is why we have 
Auxiliarists who serve as State Liaison Officers 
(SLO) in every district. They are an excellent 
resource along with your District’s Recreational 
Boating Safety Specialist. Make sure you use all 
of your resources to make the biggest and best 
NSBW campaign you can! 

Diane Riggan
Branch Chief for National Safe Boating Week
Public Affairs Directorate

Courtesy of National Safe Boating Council
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NSBW COLLABORATION

As we all know, National Safe Boating Week 
(NSBW) traditionally launches the summer 
boating season, and all of us have a strong 
interest in its success. Individually, we each 
have our plans and objectives for both that 
week and the boating season. However, might 
we be more effective if we coordinate our 
efforts and energies?

Our NSBW outreach can be strengthened by 
collaboration with our partner agencies, 
extending both the reach and effectiveness of 
this event. Our partners include the Army Corps 
of Engineers, state natural resources agencies 
and non-governmental partners like the US 
Power Squadrons, American Canoe Association, 
Boy and Girl Scouts and Naval Sea Cadets. Do 
you think of others, either local or national? 
Many of our ideas – and those of others – might 
work even better when two or more of our 
organizations implement them together 

According to BoatUS statistics, all of us 
together are only reaching about 3% of all RBS 
boaters with our safety message, we’re not in 
competition. So let’s enhance our collaboration. 
As someone said, “The only competition out 
there is with the elements.”

To come full-circle, NSBW offers us the ideal 
opportunity to begin to strengthen the 
cooperation and collaboration that can heighten 
our visibility to, and improve our effectiveness 
in, the RBS community. As I've said before, 
"When we sail together, we leave a more visible 
wake."

Collaborative RBS Ideas for NSBW

Beach Cleanup:
•e.g.: “Get the drift and bag it” — work 

together to patrol a beach, cleaning debris 
that drifts ashore (also good for Earth day). 
[Note: Reportable for members of the Auxiliary 
as a “Marine Safety activity.”]

Safe Boating Demonstration Booth:
•At a community event, this might be an 

informational (public affairs) booth.
•At a retailer, it might offer life jacket 

“fitting” (i.e., “get the right life jacket for your 
family and your activity”) 

Chambers of Commerce:
Ask local Chambers of Commerce to 

encourage members to allow storefront displays 
of boating & boating safety information in the 
month of May, in cooperation with National Safe 
Boating Week.

•Encourage RBS sponsors to change those 
displays frequently during that month.

•Ask Chambers businesses to sponsor Public 
Safety Announcements for NSBW Provide 
Volunteers (wearing life vests?) 

Parked cars during any type of festival:
That gives us the opportunity to hand out a 

flyer to, and to talk with, each driver. Talk about 
recreational boating safety and the importance 
of Recreational Boating Safety (RBS) classes.

Stephen Ellerin, DVC-BL

Recreational Boating Safety Outreach Directorate

Continues on Following Page
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Marine Dealer Visits:
•Visit marinas and public boat launch areas 

to discuss RBS – When you do, wear life vests.
•Where else? Marina days.
•Request permission to furnish a VSE crew 

to local marinas.

•Works better if VE’s can post advance 
notice and place signage on docks. And when 
it’s over share your stories and ideas, so we 
can help spread the word for next year. 

John VanOsDol, DVC-EI Public Education Directorate

One successful way is the use of public 
service announcements, or paid ads. 
Particularly during National Safe Boating 
Week, newspapers will grant free public 
service space, if the articles are short and to 
the point. This link will take you to 25 such 
newspaper articles. 

E Dept. Public Affairs

Here is one that would be appropriate for 
NSBW. Localize it to fit your AOR.

Top Photo: Courtesy of U.S. Coast Guard 

Bottom Photo: David Joyce, Flotilla 29 
Lake Lanier.

NSBW COLLABORATION (CONTD.)

REACH OUT TO BOATERS DURING 
NATIONAL SAFE BOATING WEEK 

THEY WON’T BE SEEKING US OUT – WE NEED TO 
ATTRACT THEM TO OUR CLASSROOMS

http://wow.uscgaux.info/content.php?unit=E-DEPT&category=public-affairs
http://wow.uscgaux.info/content.php?unit=E-DEPT&category=public-affairs
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A NEW BREED OF BOATER

‘Paddle crafters’ have been around long 
before we ever thought about equipping boats 
with motors ---or even with sails, but we are 
seeing a new phenomenon in the sport. Canoes, 
kayaks, and even standup paddle boards are 
the current rage. Just about anyone can visit 
one of the many big box discount stores and 
purchase an inexpensive plastic watercraft and 
head straight to the nearest lake, river or 
lagoon.

These folks do not consider themselves 
boaters but rather as “sportsmen”! They 
honestly have not given any thought to safety 
or boating rules, and it never crossed their mind 
to take a boating safety course. As summer 
arrives, our new boater wants to be out on the 
water with friends enjoying some sunshine after 
the months of cloudy and cold weather. They 
probably spent more time and money picking 
out a new pair of sunglasses than they did in 
selecting a life jacket. They want to look good 
on the water and reason that those life jackets 
in the store are bulky and prevent them from 
getting a nice even suntan. Besides, they are all 
good swimmers!

With this as a backdrop, enter the Coast 
Guard Auxil iary. How do we as Vessel 
Examiners and Program Visitors explain that 
they have just entered into the most dangerous 
of all boating categories? That is right! In recent 
years, we lost more paddle crafters than in any 
other form of boating!

To tell the truth, the message to save lives is 
simple. Delivering that message to some 
19,000,000 plus paddle crafters is the difficult 
part. Our message is “WEAR IT” --- but I am 
not so sure that just saying this 19,000,000 
times is enough!

During National Safe Boating Week, let us go 
out and walk the docks and the paddle craft 
launch sites on our lakes and rivers to deliver 
our message -but do not stop there. Invite 
them to your next paddle craft safety class and 
provide them with an IF FOUND decal. Explain 
that those decals serve a dual purpose. Not only 
are they an excellent way for the Coast Guard 
to know if there is a real emergency, but should 
their boat slip away from where they docked it 
while having lunch ashore, it helps authorities 
return it to the owner.

Moreover, if you are a Vessel Examiner, talk 
to them about a vessel safety check. It is free, 
confidential and it possibly gives you an 
opportunity to prevent a SAR. After you talk to 
that first boater, you only have 18,999,999 
more to go!

Andy Render, DIR-Vd

Vessel Examination and Partner Visitation Directorate

Right Photo: U.S. Coast Guard
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LIFE JACKET ZONE/BOAT RAMP STENCILS

RBS is one of the basics of the Coast Guard 
Auxiliary. In fact, the first mission of the Coast 
Guard Auxiliary is “To promote and improve 
Recreational Boating Safety (RBS).” To support 
this mission, District 7 developed an “RBS 
Committee” to further programs devoted to this 
mission. Members of the Committee are always 
on the ready to hear ideas from Auxiliarists 
concerning boating safety, and at a division 
meeting the DDC-P heard about a project called 
“Ramp Stenciling” to support NSBW.

Boat Ramp Stencils are available from the 
National Safe Boating Council. This consists of a 
4x4 foot stencil in a diamond shape into which a 
memo “Life Jacket Zone” is stenciled in yellow. 
It would be placed at the ramp (out of the 
water) and the boaters would see it when 
launching their boats, hence reminding them to 
wear their life jackets when underway. It would 
be a constant reminder to boaters even when 
an Auxiliarist is not available.

This idea was brought to the Committee who 
thought it would be a good way of constantly 
reminding the boaters to wear their life jackets. 
When the District 7 DIRAUX heard of the 
project, he ordered a set of stencils for all 17 
Divisions in the District as well as some 
supplement paint. 

After the stencils are received by the 
Division commander directly from the National 
Safe Boating Council, he/she would then rotate 
the stencil among the Division’s Flotillas for use 
at as many boat ramps and marinas as 
possible.

The responsibility of the Auxiliary is to:

1. Determine the owner of the ramp (city, 
county, private owner, etc)
2. With written permission of the owner, 
apply the stencil. This would be done when 
there is minimal or no traffic.

Lawrence Berman, DDC-P 

District 7

Continues on Following Page

Stenciling photos for this article are 
reprinted with permission from the National 

Safe Boating Council
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LIFE JACKET ZONE/BOAT RAMP STENCILS

3. Promise the owner to renew the stencil 
when it becomes unreadable. Ideally, this 
will be around National Safe Boating Week.
4. Subsequent painting or stencils after the 
initial supply was exhausted would be at the 
expense of the Division.
5. A member of the flotilla or division will 
keep record of the permission sheets.
6. A member of the division will track who is 
in possession of the stencil.

This process in its infancy as we are just 
receiving the stencils and paint from the 
National Safe Boating Council. The project will 
provide the boating public with a constant 
reminder to wear their life jackets and promote 
safety on the water.

Additional information on the Stencils can be 
obtained from the National Safe Boating Council 
at:

Safe Boating Campaign Stencil Information

Stencils can be ordered from the National 
Safe Boating Council at: 

Order Safe Boating Campaign Stencils

Other products including 10 styles of “Wear 
It” signs can also be ordered from the NSBC 
website at www.boatingorders.com.

7.

http://www.safeboatingcampaign.com/stencils.htm
http://www.safeboatingcampaign.com/stencils.htm
https://nsbc.memberclicks.net/non-members%23!
https://nsbc.memberclicks.net/non-members%23!
http://www.boatingorders.com
http://www.boatingorders.com
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SENIOR RBS STAFF & NEWSLETTER STAFF

Distribution: All Coast Guard Auxiliarists with email addresses in AUXDATA, plus CG-542, 
CG-5422, and CG-54222 via direct email from Director RBS Outreach Department (DIR-B).

Confidentiality Notice: PRIVACY ACT OF 1974: The disclosure of the personal information 
contained in this publication is subject to the provisions contained in the Privacy Act of 1974. 
The subject Act, with certain exceptions, prohibits the disclosure, distribution, dissemination or 
copying of any material containing the home address, home telephone number, spouses 
names, and social security numbers, except for official business. Violations may result in 
disciplinary action.
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